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Queen’s University owns a number of 
protected trademarks including logos, 
lockups, wordmarks, and graphics as well 
as trademarked words. These words are 
trademarks regardless of the font in which 
they are typeset.

Queen’s University’s trademarks include,  
but are not limited to, the marks to the right. 
For a complete list of trademarks owned by 
the university, please refer to the Canadian 
Intellectual Property Office.

All uses of Queen’s trademarks in logos or 
graphics, and on merchandise, signage, and 
external applications must be approved  
by the University Relations Brand Team 
through the Trademark Use Approval Form.

The Queen’s University sub-brands (Smith 
School of Business, Queen’s Athletics and 
Recreation, Queen’s Alumni, Bader College) 
must be consulted on any request to use  
their trademarks.

Queen’s Trademarks

Logos and Wordmarks (current and past, all versions, orientations, colours)
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Trademarks and Licensing Guidelines

Summary

The Trademarks and Licensing Guidelines 
are summarized below with some illustrated 
in more detail on the pages that follow.

1	 �Usage of the official Queen’s logo and 
wordmarks must follow the guidelines 
prescribed in the Visual Identity Guide. 

2	 �Trademarks cannot be distorted. A 
distortion is considered to be anything 
other than the trademarks as registered.

3	 ��Substitutions of elements of a 
trademark are not permitted.

4	� The trademarks must be clear and 
distinct, presented in ample open space, 
separated from distracting elements 
and not dominated by other design 
elements.
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/brand-central/sites/bcwww/files/uploaded_files/Queens-University-Visual-Identity-Guide-2022.pdf


3Queen’s University Trademarks and Licensing Guide   |   Club Logos and Merchandise   |  March 2023   |

Trademark Use Process

Licensed Suppliers

Queen’s identified and marked product 
must be obtained from a licensed supplier 
of the university. Trademark licensees 
are contracted to follow the guidelines for 
use prescribed in the trademark licensing 
agreement and in the agreement’s code of 
conduct to ensure that the Queen’s name, 
trademarks, and images are used in good 
taste and are manufactured under humane 
and non-exploitative conditions.

Non‑exclusive licenses to manufacture and 
sell product bearing the Queen’s marks are 
granted through the University Relations 
Trademarks and Licensing Office.

Royalties

As a matter of policy, all uses of Queen’s 
trademarks on merchandise are subject 
to royalty fees (7% of net sales) unless a 
waiver of royalties has been issued from the 

/brand-central/trademarks-and-licensing/trademark-use-approval-form
/brand-central/sites/bcwww/files/uploaded_files/Queens-University-Visual-Identity-Guide-2022.pdf
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Club and society logos can include the words 
“Queen’s” or “Queen’s University”

DO NOT incorporate a Queen’s 
trademarked logo into a club logo

Logos and Wordmarks

The trademarked logos and wordmarks 
cannot be incorporated into student club 
logos, digital and print applications. This 
includes social media, websites, promotional 
materials, merchandise, and signage.

With approval from the University Relations 
Brand Team, sanctioned student clubs and 
groups may create a logo or graphic that 
includes the university name by adding 
“Queen’s” or “Queen’s University” in text 
along with the name of their club.

Please refer to the guidelines on the following 
pages for informaton on how to properly 
incorporate the trademarked words.

Trademarked Graphics

Club and society logos can include the 
words “Queen’s” or “Queen’s University”

DO NOT incorporate a Queen’s 
trademarked wordmark into a club logo

Queen’s 
F I L M  C LU B

/brand-central/contact
/brand-central/contact
/brand-central/trademarks-and-licensing/trademark-use-approval-form
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Logo and Wordmark Elements

It is not permitted to extract any portion 
of the trademarked Queen’s logos or 
wordmarks and use them alone or in 
another logo or design. This includes the 
crowns, shield shape or internal symbols,  
the swash Q, and the wordmark. 

It is permitted to use a crown as a graphic if 
it is not confusingly similar to the crown from 
any past or present Queen’s or Smith logo.

Trademarked Graphics

Club logos can be created using a Q shape 
and crown dissimilar from those in the logos

DO NOT extract/use any part of a current 
or past logo, wordmark, or other trademark

Q Q
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Trademarked Words

Typeset trademarked words in a simple 
sans serif, serif, or athletic style font

DO NOT typeset trademarked words in 
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Letter Q

The Q shape in the font chose for the 
trademarked word “Queen’s”, must be of a 
standard shape, with a clear angled tail 
that extends from the bottom right of  
the round. 

Q shapes with the following  
characteristics will not be approved:

•	 Very small subtle tails

•	 Tails that extend from the side  
of the round

•	 Tails that extend straight down  
from the bottom of the round

•	 Overly stylized Q’s

•	 Long Q tails that extend far beyond the 
letter shape and that emulate the swash  
Q in the Queen’s wordmark 

•	 Q shapes that closely emulate  
the Athletic logo

Trademarked Words

Typeset “Queen’s” in a font with a  
standard Q shape

DO NOT typeset “Queen’s” in a font with a 
decorative, swash, or Q like the Athletic logo
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Typesetting Queen’s

The letter spacing in the trademarked 
words should be comfotably open to be 
accessible and legible. Set the tracking (letter 
spacing) to zero at a minimum and increase 
letterspacing for all caps. Do not use negative 
tracking.

The letters should never come in close 
proximity to one another, intersect, or overlap. 
They should also not be so widely spaced that 
the word no longer holds together as a unit.

Where possible, it is recommended to 
manually adjust the spaces between 
the letters in “Queen’s” and “Queen’s 
University” to appear visually consistent. 
The space between Q and U often has to be 
reduced as the round Q makes the space 
appear larger than between the more 
rectangular letters. Different fonts have 
different standard spacing between letters,  
so it is ideal to check the appearance of the 
trademarked university name and adjust  
as needed.

While it is permitted to have “Queen’s” or 
“Queen’s University” be on a gentle curve,  
the word can not curve beyond the horizontal 
line to appear vertical or upside down.

Trademarked Words

Use standard or comfortably open spacing for  
“Queen’s / Queen’s University” (+45pt shown)

DO NOT use tight (negative) letter spacing 
for the university name (-40pt shown)

Use standard or comfortably open spacing for  
“Queen’s / Queen’s University” (+25pt shown)

DO NOT use extremely open letter spacing 
for the university name (+150pt shown)

Queen’s
Quilters

Adjust the spaces between the letters in the 
university name to appear visually consistent

DO NOT use uneven spacing between the 
letters of “Queen’s / Queen’s University”

QUE E N’S

QUEEN’S UNIVERSITY 
drama club

QUEEN’S UNIVERSITY 
drama club

Q u e e n’s
Q u i l t e r s

QUEEN’S
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Trademarked Words

Apostrophe

The apostrophe in the trademarked word 
“Queen’s” should be a 
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The letters in “Queen’s/Queen’s University” 
must be free of graphic embellishments

DO NOT place graphics in, on, or around 
the letters of the university name

“Queen’s/Queen’s University” must have  
ample clear space on all sides

DO NOT place type, lines, shapes, graphics,  
or edges close to the university name

Clear Space

�The trademarks must be clear and distinct, 
presented in ample open space, separated 
from distracting elements and not 
dominated by other design elements.

A clear space equal to 1/3-1/2 of the height 
of the uppercase letters in the trademarked 
word “Queen’s” must surround the word  
on all sides. 

Other type, lines, shapes, graphics, or 
edges cannot be placed in close proximity, 
overlapping, or intersecting. Graphics  
cannot be placed within the letters of  
the trademarked university name.

Trademarked Words

QU E E N’S 
Cards Club

QUE E N’S 
Cards Club
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“Queen’s / Queen’s University” must have 
ample clear space with not obstructions 

DO NOT place the university name over  
a graphic, text, or a busy background

Containment and Overlap

The trademarked words “Queen’s” and 
“Queen’s University must not be contained  
or nested in a shape or graphic. 

They must have ample clear space and  
not cross over any design elements  
or distracting backgrounds.

Trademarked Words

“Queen’s / Queen’s University” must be free 
from containment, separate from graphics

DO NOT place “Queen’s / Queen’s University”  
in a shape

Dramatique
QUEEN’S UNIVERSITY 

drama club
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Queen’s University student clubs can create 
merchandise that includes their approved  
club logo or name. 

A mockup of each piece of merchandise 
must be approved by the University 
Relations Brand Team via the online 
Trademark Use Approval Form and  
must be produced by a Queen’s University 
Licensed Supplier.

Club Merchandise
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/brand-central/trademarks-and-licensing/trademarks-and-licensing-guidelines
/brand-central/trademarks-and-licensing/licensed-suppliers-and-retailers
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